
U.S. GDP Per Capita, 

2012: $42,784 

Real Growth in Gross Domestic Product per Capita, 2001  to 2012 

Source: BEA.  Notes: GDP in real 2005 dollars.  Growth rate is calculated as compound annual growth rate. 

U.S. GDP Per Capita Real Growth Rate: +.64% 
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Proposal for the State of 
Ohio to become the # 1 
most prosperous state in 
the US by forming a 
Council on 
Competitiveness 
 



PROSPERITY SHARES GOALS WITH MANY 

OF TODAY’S MOST PRESSING ISSUES 

PROSPERITY 
JOB 

CREATION 
PROSPERITY 

POVERTY 
REDUCTION 

PROSPERITY 
INFRA-

STRUCTURE 
PROSPERITY 

DIVERSITY 
AND 

INCLUSION 

AND MANY OTHERS… 

Copyright 2014 © Daniel B. Cunningham. 

Prepared for Dr. E. Gordon Gee by Daniel 

B. Cunningham. Contact Mr. Cunningham 

at 513-849-3959 or 

danc@longstanton.com 

2 



STAKEHOLDER ENGAGEMENT PROCESS 

• To get the right people involved-a clear call to 

action is needed.  

• What is the” How” in “How to get this call to action 

completed?  

• My analysis on how to get this accomplished. 

• The need to paint, and linger on, the picture of 

benefits for Individuals, Government, Universities, 

and Businesses. 
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